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Note :

Please use this translation only for your convenience. The Japanese version is the official page, and
even in the event that there is a discrepancy or inconsistency between the Japanese version and the
English version (this translation), the Japanese version will govern.

The information is subject to change, so please contact us for further information.

Note: please also carefully read our advertising criteria and cancellation policy at the URL below.

Advertising Criteria

Cancelation Policy
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What is BUILT?

Using technology to solve problems in the building and construction industry

BUILT is a new media that has been launched under the theme of "solving industry issues" by adopting the latest

technologies such as BIM, CIM, and IoT into the ACE (Architecture, Construction, Engineering) domain. BUILT is a
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BUILT provides a wide range of information on a daily basis, including the latest case studies, information on new

products and services, and even legal trends, covering the entire process from design and construction to

st

In particular, BUILT is differentiated from other media in that it specializes in the use of the latest technology, including ICT, in

building and construction, and is a media that looks not only at the foot of the industry, but also at "future possibilities”. We will
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Reader Target

Actively gather information to solve problems

The main readers are executives in
the building and construction related
industries.

71% 33% 6 /7%

rank and
file member of staff

Annual sales scale .
More than $600,000,000 Construction related

business

Management and 9.7% More than $12,000,000,000 8.7% General construction  28.1%
executive level $1,200,000,000 to less than 18.9% company
senior executive 19.9% $12,000,000,000 Equipment manufacturer  8.7%
manager's position $600,000,000 to less than 5.6% CO”S_t”fCtion C°”5U|t?”t 8.2% Read by people who are active in gathel‘lng
section manager class 23.5% $1,200,000,000 Less than Specialized construction  13.3% . . .
Section chief/ 17.9% $600,000,000 66.8% companies information on the latest industry news and IT trends
manager class Other constructionand  19.4% in order to address industry issues such as human
Other 28.6% building related

resource shortages and the passing on of skills.

*Excerpt from the BUILT Readers' Survey conducted in February 2021. ° Copyright © ITmedia Inc.



Media Overview

ﬁB UILT

Buildlngxl'l‘

. EBYT semcmm oo e n

T Windows 10 St
Tramt PRBFIL2 £ A Chromebook] £113
soeckn557a K

*lin:uﬂ ATl )
i AR E R S
WADEEEE

(WITT] SRR PFELHN
BIOFOANIADHRER
B FLO-OPHERIAMGE
f=

J

] LT o
BHEMST (2EEEOBIM s

13FAR2DM? ) Pr—— - T U )RR

e, EER pRT—AMETOvorr B

FREZH, 26BHT eI
[COPSREMAUR I rs-mz BB, b O [Fo IEEEER2

=13 - VEHOR SRR 9-:7»:1112: ﬂ@s]

= 2
i 5% ]&n
i ¢ g’ & tj.
TFIIeN A
FOHNE. ERRUY ZMC‘A!‘)&(‘Z WEE&(‘((&I:‘E [EETTEE
”71"!747 = RARFTVIE i mU)—tZt“

e

Special

id

Bl

i!:\nm: KSR KM ax}—v M o<uBswEEA ||| P
BONENTIES  BEERIMETS  TRENIWAE  RRREA (Wi
TRETIE

UREX [y DRy MERGHE & i) Rl 7772 LsYTIA
BRI O3HT. ¥ % 20001 BAUEX 251 HRR ! TOKYO. 21
VY—OXFlowES o POt >0 D

R

¥

s 5%, D
"‘.!1. o REa]
» RSTADRISLET, UANNEHNTS IRUATTANNZAT M) aoms o
¥ 4 EY LIS, CASBEE-WOLNMEE 145 £BELS [ZEBRaady] TFTARE <o BRL (KO BT bv |-
i =

Jxr i tﬁkl!tm HNFIGTRLS

o E<o-taeme

Arh. e

) ATAYTYUNWETRCY F YOI KT, WIT Y sinnen

Web media that innovates the building and
construction industry with IT/IoT

It will be operated as a web media that provides solutions to problems and a source
of information for engineers involved in the design of buildings and the management
of various facilities.

The latest and most professional technical information related to the construction industry.
Sent from 4 categories of "Architecture" and 3 categories of "Civil Engineering".

BIM /C AD Smartenin_g and (.:onstruction and BAS /FM

renovation site management

Maintenance
CIM/GIS inspections and smart.
inspections construction
I Media Name BUILT
I URL https://built.itmedia.co.jp/

243,143 Page Views/month 127,177 Unique Browsers/month

| Page Views *Actual values for August 2022
I Number of

newsletters Approx. 22,000 letters
distributed

a Copyright © ITmedia Inc.



Reader Profile

» About 80% of readers are in construction and building
related industries

Real estate and building management:-- .
Government offices, local
Others

5.1%

governments, independent::-

CAD/BIM design representation---

Educational and research---

Housing manufacturers,

construction companies General constructio
2.6%
company

Railroads, electricity and---
28.1%

Construction companies for-:-

design officé

Construction-related
5.1%

materials and
equipment
manufacturer and
trading company
specializing in building
materials 7.7% consultants and

companies::-

IT Vendors
manufacturer

8.7%

9.2%

X20214F2 AN [BUILT Si&HHE] LD (BHEELn=196)

First and second class construction management engineer
First and second class civil engineering construction management engineer

Specialized

Construction accountant, construction cost manager, construction estimator

construction

» About 70% of readers are rank-and-file employees

Contract, Contracted,

Temporary--- 9.7%

General
Employees and
Staff Class,
19.4%

Section chief/man
17.9%

» Qualifications

0% 5.0% 10.0% 15.0% 20.0% 25.0%

First Class Registered Architect

Concrete diagnostician and engineer

Construction equipment engineer
Construction CAD and BIM/CIM qualifications
Interior design qualifications

VE Leader

Real estate construction transaction manager
Surveyor/Assistant surveyor
Surveyor/Assistant surveyor

Electrical Energy Qualification

Condominium Management

RCCM

Land and Building Surveyor

Copyright © ITmedia Inc.



Editorial articles in line with reader needs (architecture)
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Ministry of Land, Infrastructure, Transport and Tourism announces "coronavirus" response methods at construction sites.

Will "Telework" Take Root in the Construction Industry with the New Corona? Human Research Institute's independent survey

Construction companies and government agencies have announced measures against the new coronavirus, recommending

telework and the installation of disinfectant solutions.

Dassault XFlow is used for contamination verification in the design of the "Lei Shen Shan Clinic" in Wuhan, which was built in

14 days following the expansion of the "New Corona".

New Series] Japan's BIM Pioneer Sounds the Alarm: "Why Japan's BIM is Bad?"

Toda Corporation named to CDP Climate Change A-List for second consecutive year

m Issues perceived in the business (architecture)

0.0%

Technology transfer/human resource
development

Data management efficiency

Human resource shortages

Skills shortage

Design quality factory

Efficiency of construction management
Construction quality factory

Security in data management
Information sharing and strengthening of
cooperation among stakeholders
Improved efficiency of reimbursement
operations

Presentation competence factory
Sales. Business management

Rising labour costs

On-site safety measures

Electronic filing of various
applications/reports

Soaring raw material costs

None in particular

Other

Eeeesssssssssm— 19.6%
Eeeesssssssssm— 19.6%
meesssssssn 14.4%
e 13.1%
e 12.4%
s 11.8%
e 9.8%

= 4.6%

mm 3.3%

10.0% 20.0% 30.0% 40.0% 50.0% 60.0%
55.6%
51.6%
41.8%
38.6%
30.7%
30.7%
28.1%
28.1%
26.1%
20.3%

m Information desired for BUILT (architecture)

technological trend

Information technology information for the
building and construction industry

CAD and BIM-related information

New products

Market trends in the building and construction
industry

Social issues in the building and construction
industry

Laws and regulations

International trends

Design trends

Vascular and illegal construction
Construction practice

Construction materials and material prices
Management issues at design firms and
construction companies

New buildings

Information on redevelopment
Introductions to people in the construction and
building industry

N.0% 10.0% 20.0% 30.0% 40.0% 50.0%

I 17.0%
I 16.3%
I 16.3%
I 15.0%
e 12.4%

60.0% 70.0%

*Taken from the "BUILT Readers' Survey" conducted in February 2021 (n=196 valid responses)
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Editorial articles in line with reader needs (Civil Engineering)

MLIT solicits applications for 5G-based communication systems for construction and advanced technology for quality control.

CIM, Iwate Regional Construction Company's Efforts in Disaster Response, Including 3.11 Restoration Work

New system for "visualizing" on-site data with BIM/CIM, facilitating information sharing among related parties

High-performance drone capable of photogrammetry and aerial photography for under $2,400 is available for resale.

The Essence of Al is in the Optimization Method! How to translate "tacit knowledge," the biggest obstacle in infrastructure

maintenance, into language?

m Challenges perceived in the work (civil engineering)
0.0% 3.0% 6.0% 9.0% 12.0% 15.0%

13.3%

Improved efficiency of data management 11.2%
Skills shortage .
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Information desired for BUILT (civil engineering)

- 11.2% ).0% 3.0% 6.0% 9.0% 12.0% 15.0% 18.0%
Technology transfer/human resource 10.7% Latest technical information o
development 8.09% Information on the use of IT/ICT e 14.8%
Information sharing and strengthening of Construction results and examples of new technologies e 13.3%
cooperation between relevant parties 7-7% Social issues in the civil engineering industry e 12.2%
Improved efficiency of construction 7.1% Market trends in public works . .
ETEREEE 6.6% Legal trends, including those of the Ministry of Land, Infrastructure and — 0 ——— &

Construction quality plant

Factory of design quality

Improved efficiency of estimation work 6.1%
ansite safety measures 5.6%

Security in data management

Sales and expense management

6.1% Transport
Topics of local and small and medium-sized construction enterprises

Overseas trends

Information on environmentally friendly technologies

4.6% I 6.6%

Presentation strength factory

Rising raw material costs

Rising personnel costs

Electronic filing of various applications/reports
None in particular

Other

T

Eeee—— 4.1%
ees—— 2.6%
eee—— 2.6%
e 2.0%

m 0.5%

m 0.5%

Overseas trends

Information on environmentally friendly technologies
Disaster prevention planning and preparedness
Information on materials and construction materials
Information on safety measures

IS 6.1%
I 5.6%
IS 4.6%
e 3.6%
esssssmmm 3.1%

—— 8.2.%
7.7%
Information on repair and maintenance S X1

*Taken from the "BUILT Readers' Survey" conducted in February 2021 (n=196 valid responses)
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Ad Menu
EBUILT

Building XIT




Billboard banners (still/video)

Great Impact! Billboard banners," which are displayed prominently at the top of the site, can now also be posted on BUILT.

ft 19 possible to appeal with stil mages or to play video. _

v Product specification (1): Only videos are displayed in big size boxes Implementation Fee

Still image 5,000imp ~

TOP/articl 1 week ~

oiferiels pege ee @ CPM$72 Guaranteed
» Size : 970 (right and left) x 250 (top and bottom) +  Number of simultaneous listings : 3
» Capacity : Less than 150 KB +  Number of replacements : One time during the
» File format : gif, jpg, png (*Loops and ALTs are not acceptable) period
« Animation : 10 seconds or less « Deadline for submission : 3 business days before

AD (Anno Domini) video

page O.f a T Charge Product Specifications
magazine of boxes

¥ Specifications (1)
Left and right: 970px / Top and bottom: 400px

Moo Video: view@ CPM$120 *Deployed within the sizes listed above.
H 20788, lpvmmnn&qrzv »7x LRRAT IO TOP/article page 1 Minimum implementation v Specifications (2)
O CEmm e amount $12,000 Left and right: 970px / Top and bottom: 250px

Video: 444 x 250 px
Still image: 526 x 250 px

Vv Submission Rules

file .
o . o . : deadllr_]e‘ for
Submission Materials . capacity Size remarks submitting
(e matilie manuscripts
takes) P

¥ Product Specification (2): Video is displayed left or right aligned (position can be selected).

2GB Specification 1: 970 x 400 px max. Within 30

i ill i video file mp4 P 16:9 material recommended
AD (Video) AD (still image) within e 5 e e S seconds

thumbnail (i.e. miniature

h . 150KB Video and still images of the same i
image) gif, jpg, png within size horizontally ar?d vertically . éo busn;ess

l B ] (STILL) lays berore
= SR, NSO RIS -9 MRS static image file 150KB tmﬁtbfaﬁ?
204CE. IPharaD FMEHTRT - b 77 2D B0 *Only in the case of gif, jpg, png within 526 x 250 px Other materials
- S -] specification @. recommended

" v Notes
;_ ”J' Y :’f"‘l PP p—— The number of views and rates vary depending on the availability of other advertisements. Please contact our sales staff for more information.
HAUEIFLAT FVARIORT For distribution, we will arrange for the use of Loco Research's system. If you would like to use a third-party distribution service arranged by your company using a different system, please
= g e —_————————— contact us.
x This is provided under the IMP warranty.
NTEATIY L AT S 2 a b oot Please note that WelcomeScreen may be posted at the  same time. Please understand.
BATIY L P AT S = 1 Sew-wm v u Fees and specifications are subject to change without notice.

Reporting items: views, clicks, views (rate), 1/4 views (rate), 2/4 views (rate), 3/4 views (rate), completed video views (rate)
Audio is turned off by default.

@ Copyright © ITmedia Inc.



List

Top page image Article page image
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trade (brand) name

super-banner

W Super
Banner

rectangle

page of a| Publicatio | Start

all

all

1 month

1 month

1 month

IMP
any Guarant
ee

IMP
any Guarant
ee

IMP
any Guarant
ee

File Size

format (W x H)

CPM

$36 728 x 90

gif, jpg, png

CPM
$48 728 x 180

CPM 300x300/
$48 gif, jpg, png 300%x250,/
300 x 600

capacity

Less than
150KB

Less than
150KB

Less than
150KB
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Mail Magazine

Email advertising that delivers information

directly to readers

BUILT Special
2019709725
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num
ber
oef . space (room, area, . e . Number of
e-mail magazine outer space) b%fx Manuscript Specifications deliveries
es
Within 30 full-width
Title: characters (60 half-width x x 1 line
Special Edition 1 characters) Approx. 18,000
Email Within 38 full-width % 100 lines o letters
Body text : characters (76 half-width |
ess
characters)
. o See separate section
Special Edition > O )
BUILT E-Newsletter P Email 1 Body text : Spe_:uﬁcat!ons for Special ) Approx. 18,000
Edition Mail (HTML format) letters
(HTML format) e
Manuscripts".
BUILT Within 38 full-width Approx. 21.000
Mail Magazine 2 Header: characters (76 half-width xx 5 lines PP Iet.ters’
Header characters)

Delivery Date Charge

Every Monday,
Wednesday,
Friday Morning

$1,200

Every Monday,
Wednesday,
Friday Morning

$2,400

Every Monday,
Wednesday,
Friday Morning

$360

[Notes]
URLs for Special and Targeted emails will be changed to click-counting URLs at the time of delivery. Please be aware of this.

Supplemental information for creating mail magazine advertisements
URLs are limited to 3 URLs per 5-line ad, and up to 20 URLs per issue/special edition mail.

There will be one text ad.
Please submit your advertisement as a complete manuscript by e-mail. No proofreading or corrections will be made.
Please be sure to include a space before and after the URL of the link. Links may not work in some user environments.
Please be sure to use monospace fonts when preparing your manuscript.
Please refrain from using machine dependent characters.

Copyright © ITmedia Inc.




Ta rgeting Mail (MONOist / EE Times Japan / EDN Japan / Smart Japan / BUILT)

Engineering Media has about 210,000 members in the manufacturing industry. Targeting Email can extract only the target you want to convey from among the members and deliver
your message effectively. Please use this service for "Leading to white papers," "Product announcements,"

Price : From $2,400 / 1 time (tax not included)
Available days for delivery : Weekdays
Maximum number of deliveries: approx. 203,000

Number of engineering media members who obtained targeted e-mail permissions

Manuscript Rules

(*Please refer to the Manuscript Standards for information on how to
submit manuscripts, prohibited characters, etc.)
Subject: 30 characters or less
Body: 38 characters or less (76 characters or less) x 100 lines or less
Submission deadline: 3 business days before 6:00 p.m.

Click count: Yes, up to 20 URL links (*)

Please note that the link URL will be changed to the URL for click counting at the time of distribution.

<Segment field>.

mIndustries
Agriculture, forestry, fisheries and mining
Construction
Trading companies
Manufacturing
Computer-related equipment manufacturing
Computer software manufacturing
Electronic components, devices, and circuits
Electrical equipment
Automobile and transportation equipment
Industrial and office equipment
Food, chemical, and pharmaceutical manufacturing
Materials and energy-related manufacturing
Other Manufacturing
Information Services
Packaged software industry
SI (System Integrator)
Contract development and information processing
Embedded software
IT consulting
Other information processing and information services

Telecommunications service providers
Telecommunications carriers
ISP, iDC, SaaS cloud providers
Other telecommunication service providers

Wholesale and retail trade
Electricity, gas, heat supply, and water
supply

Transportation and postal services
Finance and insurance

Real estate and goods rental
Lodging and food services
Lifestyle-related services and
entertainment

Professional and technical services
Newspapers, publishing, broadcasting,
media and advertising

Education and learning support
Medical care and welfare

Other service industry
Government/Organization

Other Industry

Free Trade
Housewife/Househusband

Student
Unemployed

m Occupation
Management and Corporate Planning
Environmental measures and environmental promotion
Construction and civil engineering related jobs
Information Systems
Internal Information Systems (CIO Manager)
In-house information systems (planning and procurement)

In-house information systems (development, operation and

management)

In-house information systems (other)

IT Consultant

IT Architect

Project Manager

System Analysis and Design

Programming & Testing

Maintenance and operation management

Other Information System related jobs

Monozukuri (R&D/Design/Production and Manufacturing
Technology) related jobs

Product planning

Research

Development

Logic and circuit design (analog)

Logic and circuit design (digital)

Mechanical design (mechanism, chassis, etc.)

Other Design

Analysis and simulation

Embedded software development (PM/Architect)

Embedded software development (design/programming)

Embedded software development (testing/quality control)

Manufacturing/Production Engineering

Production Management/Process Control

Quality Control

Other manufacturing-related jobs

"Leading to campaign sites," "Attracting seminar attendees," and more.

List Price (excluding tax)

Action History Designation
CPM $600

(Text mail, data usage fee + delivery work fee included)

Member registration data
CPM $960

(Text mail, data usage fee + delivery work fee included)

Company name
CPM $1,200

(Text mail, data usage fee + delivery work fee included)

General Affairs, Human Resources and
Education
Finance/Accounting/Accounting
Purchasing

Public Relations, Advertising and Marketing

Design and Creative Work

Sales, sales, and service personnel
Other Professional Positions
Other General Employment
Housewife/Househusband
Student
Unemployed/Unemployed

m Position

Executive management and board level
General Manager/Factory Manager Class
General Manager

Section manager class

Section manager / chief

General employee/staff class

Contract, temporary, contracted, and
dispatched employees

W Location
Prefecture

Number of employees
1 to 9 persons

10 to 49

50-99 persons
100-299 persons
300-499 persons
500-999 persons
1000-1999 persons
2000-4999 persons
5000 to 9999 persons
More than 1,000 people
Non-Corporate Organization
Not applicable

Annual sales scale

Less than $600,000

$600,000 to less than $1,200,000
$1,200,000 to less than $1,200,000
$1,200,000 to less than $6,000,000
$1,200,000 to less than $6,000,000
$6,000,000 to less than $120,000,000
$600,000,000 to less than $1,200,000,000
$600,000,000 to less than $1,200,000,000
More than $12,000,000,000

® Matters related to introduction
Digital Semiconductors
Digital Semiconductors
Analog Semiconductors
Measuring/Inspection Equipment
EDA Tools
Electronic Components/Materials
Power Supplies

Computers & Peripherals / Communication

Equipment
Electronic Equipment Related Services
wireless technology
LED
display
Programmable Devices
Sensors
Embedded Development
Embedded Development Tools
Embedded Boards
Embedded Software
robot
Software testing/debugging
In-vehicle Software
Embedded Security
Embedded OS
FA/Control Systems
Compliance with International Standards
Mechanical Design
CAD
computer-aided engineering
CAM / Machine Tool
3D printer
3D scanner
Cutting / Molding
Product planning/design

Manufacturing Management
PDM/PLM
production control
ERP for  Manufacturing
SCM for  Manufacturing
Inventory Control
production scheduler
BOM
Drawing management / Document
management
Manufacturing Cloud
Other IT Solutions
Consulting Services
Power saving/storage/generation
Energy-saving equipment (including LED
lighting)
Power generation systems (e.g., solar)
energy storage system
Energy Management Systems/Services
Electric vehicle related (including
parts/materials)
Power supply service
Carrier
career enhancement
reskilling
language study
Engineering Education
Other

Segment fields are subject to change. Please contact us for details.
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Advertorial Article

advertorial article

This is a generic term for a menu where editors plan and produce original
advertising articles in the style of editorial articles that convey information about
products, solutions, and services in an easy-to-understand manner to readers.

It can be implemented in formats to suit a variety of purposes, such as improving
corporate and brand images, expanding commercial product recognition, and

event reporting.
We provide a continuous communication contact with your readers by keeping

your company's content published in the media.

Extensive menu of advertorial articles

- Behavioral history targeting advertorial
Page views guaranteed advertorial

« Publication period guaranteed advertorial
« Lead generation advertorial articles

« Re-direction and additional induction plan
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Behavioral History Targeting Advertorial

Identification of "interests" based on readers' behavioral data (article browsing history)
Only those who are "highly interested" will be directed to the advertorial article.

Display induction ads Leads to articles advertorial article

[= aveelon +] n
,

Highly "interested" people | (1) Targeting guidance etz DO
Targeted readers with high interest and A o

I
I
I |l inducement from each targeted media
| ! (2) Retargeting by external services

I Guiding "interested parties" extracted by
I ITmedia DMP through retargeting on DSP
I I and Facebook

W (3) Extended to similar users
Use of audience extensions to direct more
"interested parties" to advertorial articles

Do not display inducement
ads

B>
G
L=

Increase awareness, especially among "interested” people

Since inducement advertisements are displayed only to those who are highly interested and concerned, it
is expected to be effective in increasing awareness, especially among those who are interested and
concerned.

Reach out to people who have never visited ITmedia
Linking reader behavior data to external services. Extended distribution makes it possible to catch people
with the same "interests and concerns" who have never visited ITmedia on external media. This will

$13,200

(Tax not included, Gross)

Guarantee -
form Page Views Guarantee
Guaranteed 3,000Page Views *Fees based on Page
Page Views Views are on the next page.
Publication Minimum 1 week to expected 2 months
Period (Ends as soon as the guaranteed Page
Views is achieved)
Production of 1 advertorial article
Approximately 4,000 words and no
menu more than 3 illustrations (with
interviews)
Includes content posting fee
Viewing reports (Page Views, Unique
Browsers, companies viewed, etc.)
Article
Publication BUILT

Keywords can be freely selected, but we may ask you to make
adjustments if the number of Unique Browsers in our company
falls below 100,000 Unique Browsers.

This service is an extended audience distribution and external
media plan.

Target media: MONOist/EE Times Japan/EDN Japan/BUILT/Smart
Japan

ITmedia will select the most appropriate destination for the
external media depending on the content (cannot be specified).
ITmedia will prepare the guidance script (cannot be confirmed or
specified in advance).

Inducement ads will be suspended as soon as the guaranteed
Page Views is achieved, but are guaranteed to remain up for at
least one week.

broaden the reach of your readers.

Copyright © ITmedia Inc.



Behavioral History Targeting Advertorial

Guaranteed Page Views & Price

Guaranteed Page Views 3,000 Page Views 4,000 Page Views 5,000 Page Views 10,000 Page Views
Price $13,200 $15,600 $20,400 $27,600

Delivery Mechanism

Highly "interested" people

Specify segment Q R Q
pecity seg advertorial article

Using the reader's article browsing —
history, the ITmedia DMP. L) JerEaa e = EEssEas 0,

Targeting "highly interested readers" and guiding
Extracts "highly interested readers.

" Extracting Audience them through the four targeted media

;;;;;; e

= s _
RREHUT SN (OGERNE) | SRR SR - O 3000
Y754 bA T« REHRT 51l 2wl e

(2) Retargeting by external services
Guiding "interested parties" extracted by
ITmedia DMP through retargeting on DSP and
Facebook

Example: Keywords related
to architecture

Readers of articles
containing

Linking
audiences

(3) Extended to similar users
Use audience extensions to drive
more "interested parties

*When using DSP or SSP, we use our own whitelist to ensure the safety of the surface.

@ Copyright © ITmedia Inc.



Re-direction plan (behavioral history targeting)

Provide additional reader guidance for advertorial articles that
have already expired.

Enables full use of produced content

Display induction ads Leads to articles advertorial article

Highly "interested" people | (1) Targeting guidance
Targeted readers with high interest and S0 arom e

I
I ¥ 73?"7?:} 1.
I I inducement from each targeted media Y754 AT 2EHST 52
| ! (2) Retargeting by external services

I Guiding "interested parties" extracted by
I ITmedia DMP through retargeting on DSP
I I and Facebook

T | (3) Extended to similar users
Use of audience extensions to direct more
"interested parties" to advertorial articles

e = e = e = == e

Do not display inducement ads

- X

Low "interest."

84

r

Increase awareness, especially among "interested” people
Since inducement advertisements are displayed only to those who are highly interested and concerned, it is expected to
be effective in increasing awareness, especially among those who are interested and concerned.

Reach out to people who have never visited ITmedia
Linking reader behavior data to external services. Extended distribution makes it possible to catch people with the same
"interests" who have never visited ITmedia on external media. This will broaden the reach of your readers.

5,000Page Views~ :

CPM $2,4OO (Tax not included, Gross)

Guarantee )

form Page Views Guarantee

Guaranteed )

Page Views Any from 5,000Page Views or more

Publication mlng]rtr;;m 1 week to expected 2

Period (Ends as soon as the guaranteed
Page Views is achieved)

menu Additional guidance to existing
content
Viewing report (Page Views, Unique
Browsers, companies viewed, etc.)

Media in

which the

subject ad BUILT

article is

published

We will charge $2,400 for the inducement fee and a separate
publication fee. In addition, if revisions to the text are required,
we will estimate the cost of the work.

Keywords can be freely selected, but we may ask you to make
adjustments if the number of Unique Browsers in our company
falls below 100,000 Unique Browsers.

This service is an extended audience distribution and external
media plan.

Target internal media: MONOist/EE Times Japan/EDN
Japan/BUILT/Smart Japan

ITmedia will select the most appropriate destination for the
external media depending on the content (cannot be specified).
ITmedia will prepare the guidance script (cannot be confirmed
or specified in advance).

Inducement ads will be suspended as soon as the guaranteed
Page Views is achieved, but are guaranteed to remain up for at
least one week.
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BUILT (advertorial article) [Guaranteed Publication Period]

We produce and publish article-based advertisements (PR contents) in accordance with your company's requirements. We can e
create content such as interviews with top management, case studies, exhibition reports, product introductions, etc., in
accordance with your promotional objectives. This is ideal for industry-oriented promotions. e IS B—

TERETES TAtochd) oM

Standard Plan (4,000 characters) $12,000 N

FELFNOMBEEOTVID? WOTHHIILTS

Lite Plan (2,000 characters) $9,600 anetiel oo

2016485, BELTONRDS 1t ARRE (51t ARAMDE 1165 1
SM) CODMAL. VTAZYTS 2SI - OB 65T WL

= 2

Content: Production of one advertorial article (1html) (including content publication costs) 7 e m; e oiies
bl i tplred e rind
6FBICIR. HTROVT S 3 HBROTS: 1, BALPY
NEO5 A UL ARRORE RS - RSN EC SOV S>WAEEE

Implementation period: 1 month

Induction Frame
BUILT SIDELINK (1 month) o o e i
BUILT Top Link (1 month) (oGO 1 D TRIIT 8 eI S A 115 C RS

Publish

Freely
BUILT Link below the article (for one month) st possible

BUILT Smal’tphone Llnk (1 month) A_FTROM MBMACEUTa. 500 KO TENCUTIE

I A2H—FaFi (AUGD
DT AT PR EIEMREC

& 2BEEBBECI-Y -
NN ML ROIE & A

In case of re-submission of the first draft: $3,600
In case of revisions after the final proofreading: $1,200
will be charged separately.

‘1 This plan guarantees the publication period. piinhinminraal
;I‘J.;.:rnl:n(&ilﬂﬁi}f_ﬂu‘lt I g <o
Position Of- inducement frame :ﬁ;:;::t‘:t:im? EVDEDIRVAVNERAI L, TERMTIETICRAR

@ . et .

BUILT BUILT
TOP PAGE Article Page

—
M i S G

e i G i S 7
0 I 1 A A K

A~ FFRDIZ, 201640A7ENS
AUtoCADOEHEE AHBIZEB LIz, AutoCAl
RRETNE TORDNTERDI41%, 7
SSCABIREE LT AUtOCAD LT(2M )
DIIINEEREIID. BADI\
) | FEARCCADNR(E. SNETRA:
CEDRTIA

BUILT
side link

BUILT

Publish Freely

possible

BUILT
Top Links

BUILT
Link below the article

oA 1T AORR
PP AL PR W : A7~ 157 ) T MR RPN | 2016F11355
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BUILT (advertorial article) [Guaranteed Page Views]

This plan guarantees "Page Views" (number of views)

BUILT BULLT .
1,000Page Views

Guarantee
$12,000

e ——— )

BUILT
side link

2,000Page Views
Guarantee
$13,200

BUILT

UPLs Link below the article

[Notes.
The number of characters is 4,000 (approx.)
We do not guarantee Page Views depending on the content of the posting. Prior review of the content is required.
The scope of Page Views is all article pages posted on PCs and smartphones.
The space and content of the inducement ads will be left to us.
Induction ads will be suspended as soon as the guaranteed Page Views is achieved, but are guaranteed to remain up for at
least one week (estimated one month induction). (Estimated 1 month of inducements)
We can guarantee more than 2000Page Views. Please contact us for details.
In the case of a re-submission of the first proof: $3,600, in the case of revisions after the final proof: $1,200.
for revisions after the final proof: $1,200

Prices are exclusive of tax/gross.

wmono. Gimm EDN ~afove SIS, EBUILT

WY XS T -
FELFNOMBEEOTVID? WOTHHIILTS
[AutoCAD MOl

A1 FATUIICHOA, IS TONEOS (L ARRE (5 XRUROR) 15 19

| CUDMAL. VT ADITS 2SR - RBBH 615 WL
Futeermlamiarg

.

B5YOESI,
WHEDSAUSAEMRSREA, $TZIVT>a R R
RUTHATE SH0HTB S, BRI, ST PEIROT

Publish
Freely

FOSIH A2/ MR RE S BT
TR ENEENLTL, SAURFRA,
HBHIEENR D,

ABIC. TOBB TR GREREDICEEFSRN, TAUOCAD) BEG
[AUOCAD LT1 YT RHIUT S8 SEFILIC S BRAOBRA (WO THRILLEL
31 EVWDAEHS.

possible

WOTHRELIE SCAD

CNETOMRICHIT BRI (—
3, ChB1—Y - OMERRUREL TR E

L. WRIREICIEOR S~
CAAREMIECTFLUT 1

RBE L, At TR~ RO ORI SRR e
=

B AW E D TEASY —/ (=522 Py T CED R REEEIF TN
UL, D57 TRANRIE B LR E A BRI D U2 EME T SSBIHT <
B, S<OFMETIFEREE LT, ENIEAONRICELERELONE RENT,
FRABARENCRT. ENDEIRYAINERRBE, FEFMTSETCAAR
ORIRELTUE.

SHOTYTF

PR OLIEDNTIE [
SH4E.

Publish Freely
possible

B M 27— ST MR MR | 2016811358
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BUILT re-direction plan (Page Views guaranteed)

Provide additional reader guidance for advertorial articles that

have already expired. 1,000 Page Views
Enables full use of produced content 2:000 Page Views CPM $4,800
3,000 Page Views

_ _BUILT TOP/article page, etc. _ _ advertorial article
Dedicated inducement frame for advertorial articles (Tax not included, Gross)
)
= N R ESETAZ [T n N
EMURELT /YR
e JOFRTEHOBBRLESBRDOEY L Db
? REABD T Thiz MHuSas)Ie) | 2R BHEAH =~ [P Designiet XL 3600
FYSNN " Fetct bl D Y751 hA T REHET 32h S [pemios Guarantee
o ; n — Page Views Guarantee
o HEI0FSMEORANS 1S ¥, MECRBLLYE— RO~ IPRNTCORSALER =), 4. Designace Studiol 317 form
ORBCBIRATATVS. RBEE-LTIRBONBTEH, WebBY - NEELD, 59 -
o EANAED FTO7 - RN THREL BRINE DBy FI—IRE, BLMETSFI /05— 4R .
CYBERSECURITY . DANBT ETRENRE & 6 RRIMAHFABCRD DOIBB. T~ IRIA ST =~ [HP Designlet T830 MFP 7' . . Minimum 1 week to eXpeCted 2
WY-EX BT ETHEESENZON. BFSNERENSOMRES D, BEK - MIEKIL, —21— /-7 — U2} Pu bI Icatlon
BT » 8- 4D » MRS ST FEEL I ERRAN, ST TS S TS N WEORACRAT 3 WA T« AOHDSH EWMLTED, EORBULO—HELT, BA fabad Pe riod months
HRORREIEL L TASNSHHE DISDINEIC, ABFTET SRHSRMOMRAENSRT —
ey o PR smmERACLE. R 1 Dpsforet Te305E MFP (Ends as soon as the guaranteed Page
BENBING )0 57 > 2 AV S HREHE. B . B i Views is achieved)
BREGE. PSRBT /05 TERET. HII’!I:P’E‘V&B}M.‘ LA - )\ ekl d i B eind
S e s IEEOPRBCAEL, EHEORRCATLSANERD, RNADDRIKT, & menu Additional guidance to existing content
s o A RTEBLL ETKEET 0N, AKIEEAVRE 8] & BACEEN i i X X
g | AATIASSIAN i Spe il e —— Viewing report (Page Views, Unique
— Browsers, companies viewed, etc.)
w ii;éfﬁ;%'m}ﬁ? o, BEBEREACRIANGE
ERZ SEHLE DEAT ini
5 FIYARSH5 s (Kajima Mirrored Construction, LFKME) | t-ﬁx‘fc — Lt RT‘; :élr,kurfu {f— rﬁj,v—a Me.dla n
SERnEAnEEL h UL ENDADIEREE L which the
BRLEIEE -5 GETIET E i
wrsnozEN LTS subject
B e advertising BUILT
P article is
sapan Drone2021 published

Dxuy b ommE

%ﬁsmﬁ 1l - i Week

TR A Y YR - LIV
B 0SAKA 2020

e r2ame
» -

We will charge $2,400 for the inducement fee and a separate
publication fee. In addition, if revisions to the text are required,
we will estimate the cost of the work.

The space and content of the inducement ads will be left to us.
ITmedia will prepare the guidance script (cannot be confirmed

c or specified in advance).

semiainin | R0 @7 WINO LB QET &+ hO AU SORRABORD 23 - 113 Inducement ads will be suspended as soon as the guaranteed
A= rosATSzea o PR SRR A — Page Views is achieved, but are guaranteed to remain up for at
least one week.

e RER
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BUILT x TechFactory
(advertorial article & lead generation)

A package that meets the needs of lead acquisition specifically for the building and construction industry

Your company's content
BUILT TOP page iImage v Industry-specific packages "Building and Construction
5 OEMY EREmtme , :

scnn EBUILT | % TechFactory T J

xunenoi ELe FRST.SMart 7| men o0 o

Basic fee, advertorial article production
cost: $9,600

storis

BUILT Article Page

(STHR) W80T SRIAFATH = =
arzeusvsvocun | TLA-5-6
AV=h72T,

ERTTEENEYE LY
anid |

(1) No segment
Lead unit price: @$144

— (2) Construction and Building Industry
Segment Unit price per lead: @$360

T MBS EGIEE] &

m Remarks

The minimum implementation fee is $13,200.

Lead attributes and number of leads can also be changed. Please contact a sales
representative for details.

This menu is a lead acquisition plan at TechFactory.

advertorial articles published on TechFactory do not include post-production reports
such as Page Views, Unique Browsers, etc.

The maximum lead acquisition period is 2 months.
] ] ] v In the case of a re-submission of the first proof: $3,600, in the case of revisions after
Directing readers with M the final proof: $1,200.
strong interests and for revisions after the final proof: #100,000
Prices are exclusive of tax/gross.
concerns
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"Market Research"

Research conducted by media outlets that know the industry and its
readers well.
It highlights the challenges and demands of the industry and its readers.

H o=EET (HBREORE/BENE/ HESRE)

« HF 4 PEAIEAC L DA SRR, AT
TSI ORIM LT

TEES{EBE (HTIPS, SSL. TLS, S/MIME, VPNAY) | 1R, 48.8%¢ by P
TEZ 1RSIt (931’?:7??1:)(] (32.3%) . I7 ARSI (PZF1F>HPC) 1 [
31.3%) &B<.

) EFRL

m Model price: $18,000 ~

Note] [Notice] .

We will conduct the survey using a web-based survey system (SurveyMonkey, etc.) and the delivered report will be statistical data. The report will be statistical data and will not contain any
personal information.

Delivered report is a simple tabulation and graphing of the collected responses (PPT/PDF)

Questions and questionnaires will be designed based on the applicant's draft questions, and will be reviewed by ITmedia staff.

The name of the survey subject (the applying client) will be listed on the survey form.

Due to the specifications of the survey system, we cannot guarantee that we will be able to design all the questions you request.

The standard number of expected responses is 200 and the number of questions is 15. The number of responses is a standard number and is not guaranteed.

Prices vary depending on the number and content of questions and target number of responses

Cross tabulation ($600), free response classification ($2,400), and debriefing session ($2,400) are available as paid options.
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Contact Us

ITmedia Inc.
Sales Division

E-Mail : sales@ml.itmedia.co.jp

Office : 3-12 Kioi-cho, Chiyoda-ku, Tokyo 102-0094, Japan
Kioicho Building 13F

Web : https://promotion.itmedia.co.jp

All prices in this document are gross and do not include tax.
Please note that the page design is subject to change.



mailto:sales@ml.itmedia.co.jp
https://promotion.itmedia.co.jp/

EBUILT

BuildingXIT

ContactUs 1Tmedia Corporation Sales Division
3-12 Kioi-cho, Chiyoda-ku, Tokyo 102-0094, Japan
Kioicho Building (12/13th floor)

Mail: sales@ml.itmedia.co.jp
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